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TOIM 10 kaTteropun B Mpecce: agMHaAMKKa peKnaMHbIX
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| keapran 2009 | keapran 2015
KATEMOPUA npotue | keaprana npotue |
2008 keaprana 2014
Opexpa v 0byeb -48% -24%
MeguuuHa u QapmaugesTuka -32% -29%
DUHAHCOBLIE YCAYTH -82% -10%
Maccogeie akumm -44% -16%
Kpacora u 3a0poBLe -25% 43%
Yackl M KOBENUPHLIE YKPALWEHWA -52% -31%
AsTomobunn -50% -52%
MNapdromepun -44% -33%
HegeuxumocTs -66% -38%
MeauunHckne yenyru -42% -29%
Wcrounuk: TNS Media Intelligence, Ans-Mapr 2014, 2015
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TOP 15 Pexknamoparenen B lNpecce

RANK 2008 RANK Q1 2015
L'Oreal 1 Procter & Gamble 1
Procter & Gamble 2 Mercury 2
Mercury 3 LVMH 3
LVMH 4 L'Oreal 4
Volkswagen 5 Volkswagen 5
Ford Motor Co 6 Evalar 6
Toyota 7 Otto Group 7
General Motors Corp | 8 Panda Ria 8
Samsung Electronics | 2 Elatma Instrument Plant] 9
Evalar 10 Swatch Group 10
Nissan 11 DA! INVEST (5-PB) 11
Chanel 12 Chanel 12
Materia Medica 13 MAKSI 13
Mobile Telesystems |14 Materia Medica 14
Japan Tobacco Inc. 15 Prada 15
Wcrounuk: TNS, Media Intelligence, 2008, Ane-Mapt 2015,
Gross BromxeTsl
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2014 2015

Pazmewenune 62 NozMUMOHMPOBAHUSA 21,913| 12,813

O6noxka 2,726 2,102

PazsopoT 1,780 1,204

Frentonaep 111 51

Bknenka 468 391

PazmeuweHna C Tectepom 103 82

CeoboaHoe BnoxeHune 99 59

MenkodopmaTHbie obbaBneHns 25,155] 15,122

MpuopuTeTHasa nonoca 11,369 8,317

Promotion 104 73

Pazmewenune B pybpuke 17,087 13,026

UcTtounuk: TNS, Media Intelligence, AHe-MapTt 2014, 2015
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«PEK Daily +60% * AD +17%
*MHTepeep + Ausand  +13%

= Salon interior +3%

«Ell
*[eHern +44% .

*Vogue

-Nasectna +41% «NG Traveller +18%

*Harper’'s Bazaar

*BunsHec-KypHan +34% «[puATHOro annetMra +36%

*[purotoBb +22%
» FacTpoHoM +3%

-G
Begomoctu +30% Q

*Glamour

*Mpodnune +16%

«JleyuTeck ¢ HaMH +31%
*3p0opoBLe +13%
*Women's Health +33%

BusHec/nonutuka
Fashion/Lifestyle
HuLweBble n3gaHus

*PBK +13%
*Bnacres +9%

-[eHepantHEIA gupekTop +45%

[ Oted dz@ cdzH 5B | (a6 st s H dslisjHaptfA® OC L g § Oty tc j fHipyas Media;
1 o) MR 0j bMMsS skOtd j Isd dgjse @esds st o & dojjSszO B H O s §f WW gste | dzyd B o Gk s d' ¢
{1 BsctcOW d B HE BRDBE sy d Odpdis s dzts 6 QX Cdsdy ted Gt 6§ O Y3t s i dadwyfiglts B J edlddzfsdfts j i ©
HOj BGL ditsy dzh s Mls G5 S dzO dfyiEstge h j alag j dzj o O dzB dezB j Cofflsts Is 1 totsdlh) Is O dats o udEvO dad y ey B+ &
Cdzls j dpkizagp ' L T o BJsls tstey jamid s sted

R fyls 5 v 8&tH Media Research, NRS Russia (+Zodiac), & j dzls-A 4 9 tc O dals. 41 THABT A | 9 tc O dz! 14, l i1l 8I +
L]



stejdzH ~10: dLHOdzdW tcOLodoOsls L dzOdzedj Btcj dz

RLHOI] dn B)&q{dzo | MisdteD s d tc§ Uzth jizO0 dzs tz]] Beif trds:j d3
- csL H Odzadline, d3tsB d dz! ddgrd&O dz" | Is gzte®) d 2

- 0L o dlsdffine OClkdo dzsmifdetso j H £ ddlzC Iz tenfijssjodzdid e j s dgd Bs ted wds'dRls O ©F yJROY e Oo dzjda@lpsd © h j dzd
fstej B dls O&isif® Eas fls d

stesdised, HOM@EY Bl dzdittddsHigzds § iz | flad ¥ Otk dsoO s Hi? dH & G de'f S:dzs o

Marie Claire: Shoes First Party

PSYCHOL

wéira GLAMOU
C 1TIO 10 MAS 2015
,‘f -—»: ~§ osiga® n
(=) iy =
\'J -

Tacrponomuyeckuii macrep kaace or PSYCHOLOGIES
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